Maverick Hotel Maldives
Fact sheet

Property information:

Name: The Maverick Surf & Dive Camp
Location: Mundoo, Laamu Atoll, Maldives
Operator: Laamu Hotel Development Pvt Ltd

Opening Date: 1 January 2025

Transfers
 Domestic Flight: $300 per person.
« Seaplane: $600 per person.

Reservation Policies

Cancellations:

« Standard periods: 25-100% charges apply depending on notice.
¢ Dec 24-Jan 5: Full charges for cancellations within 30 days.

e Check-In: 14:00 | Check-Out: 12:00
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Unique Selling Points

1. Eco-Tourism: “The Real Maldives”

 Partnering with local councils and communities to create
sustainable businesses:

¢ Jewelry-making, cookery classes, palm thatch making, and
pole-and-line fishing.

o Access to 3 Private Picnic Islands for overnight camping.

¢ Immersive cultural experiences through Island
Ambassadors, showcasing authentic Maldivian island life.

L._Maldives’ First Glamping and Luxury Tent Resort
¢ Aninnovative concept with a global appeal, inspired by the
growing trend of luxury glamping resorts.
» Unique offerings include luxury tents and accommodation
onboard bar boat.

3. Adventure Activities
Surfing:
« Paddle out to Sarongs, a local favourite surf break.
¢ Just a 5-minute boat ride to Machines and a 10-minute ride
to the renowned Yingyangs surf spot.
¢ Guaranteed surfing every day with the guidance of a local
surf guide.
¢ Perfect for surfers seeking uncrowded waves and the thrill
of discovering new spots.
Diving:
« Exclusive dhoni trips to uncrowded dive sites. One of the
best drift diving channels / house reefs.
¢ Water Adventures: Bar boat sunset cruises, snorkeling,
kayaking, and fishing experiences.
4_Boutique Feel

« |deal for smaller groups and special interest travelers
seeking a personalized and unique experience.
5. _Laamu Atoll: Unspoiled Paradise

¢ The only resort in Laamu Atoll ensures uncrowded dive and
surf spots.

e Perfect for slow tourism, emphasizing pristine nature and
conservation efforts.

6. Trade Benefits
» Aniche concept offering affordable luxury between high-
priced resorts and budget guesthouses.
e Easily marketable due to its distinct positioning and eco-
friendly ethos.
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